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TOP 5 Tourist Arrivals

% Grand Total Share

Short-Hau

China 403,000 +30%
Malaysia 308,000 -20%
India 232,000 +2%
Singapore 76,000 -1%
South Korea 76,000 -17%
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Concert-Driven Tourism “¥ygdv demand tugdv Low Season”
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Fan Travel
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K-pop / J-pop fandom
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Juava3i 50% (15U Juneyao Airlines,
Spring Airlines, Xiamen Airlines)
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South Korea

Top Destination
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K-pop / K-culture

e Medical & Beauty
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Japan
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+ Local Experience
(%Growth: Jan-Mar 2026)
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Tourism Competition
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¢ India: Wedding,
Halal Cuisine
e Europe: In-depth
Cultural, Sustainable
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